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NITDD STASES GOVERvENT
MEMORANDUM

29, 1992

AT CE: 7/ J. Stewars '
Ci¥ef, Mass Media 2ureay

SUBJZCT: Overview of the Radig Indust—y
TO: Chai=man, Camissioners

The attached paper contains an overview of Tajor develcrments in the radip
ircustry. Also attached is an execorive summary highlighting the Bureau’s
cenclusicns. This informaticn may be helpful when the Camissicn begins to
ccnsicer wnether, and if so how, to modisy the radio ownetship ruleg,




below market 175 does the market averace drcp belcw 14. Morsover, even thesa
indices vastly gveIstate radio concentraticn, since radio is bBut crne of Tany
media secments campeting to be chosen by consumers and acverzisers. At 7% of
ctal advertising dollars, and 18% of local advertising dollars, radio cocay is .
a small Zragmented fish in a vast media perd.

Turning to diversity, it is imporzant to recall that insofar as centent is
cencerned, with radio we are primarily addressing diversity of music. (The
average M hour c<cntains 86% music, the averzage AM hour 70%; only 14% of
Americans censider radio cne of their primary news sources.) The local Tarker
data discussed above show that in all bur the smallest markets (which cannct
siorort them eccnamically), there are mmercus radio ocutlers today. In

ition, there has been an explosicn in the formars these staticens offer, fre-nm
8 in the late 1970s to SO or more tecday, as operators follew their eccnamc
ircentive to capture niche audiences in an ever-more—c—cowded mAarxXetplacs,
Radio trus-affers a diverse set of program opticns within a broader media
marxet whose own exploding diversity (given cable’s grewth and the immirencs of
cxpressicn tecknologies, as well as the contimed presence of newspapers,
magazines, TV, etc.) has no precedent in our lifetime.

Moreover, there is no reascn to believe that increased group ownershin will

. threaten this diversity or quality; indeed, much ACANCe SUCGeSTS wiat GITlTSs
have used the bererits of scale to enhance both, In televisicn, record
evidence from previcus Camissicn proceeaings shows that gICLD CWners air more
rews and public affairs programming, and have higher-rated news shews, than
indivict:al cperatcrs; they also grant editc—al autenany to individial eurlers,
as evicdenced by the frequent endorsement of difTarent candidates seen oy
jointly-cwred cutlets in local electicns.

As the Comuissicn has previcusly noted, such findings shew that there is ro
recessary lirk between diversity of yiewooisz or gffering and diversity (or
srallress) of gwpership — a link that must be posited by those who believe
that cnly the atamizaticn of the inciistwy is censistent with traditicnal
Camissicn values. Indeed, in other media, particularly newsparers, accnomic
scale is precisely what undsrwrites the quality we cherish in such qurlers as
Toa New Yook Tites, the Washinguen Dost, the Wall Streer Jourmal; and many
cthers. It seems i.r’mictba:milenomeca.lls:ord:edi_mmlingofmese
"rard news" cutlets because they are ™oo Dig®, same still khalk at allcwing
‘greater scale in radio, which chiefly rerails music.

Given the Commissicn’s repeated asserzicn that cwnership rules are nct an erd
in themselves, but rather a means toward assuring that cther poliy ghiscsivag
are met, the facts suggest it is time to consider a substantial revdisien <rr
radio. Tcward that end, the Bureau is precaring cpticns to deliver shortly for
ycur ccnsiceraticn. '
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QVERVIEN CF TEE RADIO DICSTRY

I. Iotocuction

This parer reviews major develcorents in the radis incdist—y, focusing an
manges gver the course of the last decade- It hichlighss incust—y siza,

groweh ard profit performance; radio programming and usage trends; and sha

gzTwth of other media. Several attachmenrs provide more derail cn selec=ad
items.

II. Bxber of Staticns
The mumber of radio staticns has steadily increased.

The mxter of AM staticns increased from 4589 in 1980 to 4988 in 1991, an
increase of 9%. The muber of EMs increased a dr=racic 31% in the same
pericd, from 4599 to 6036. (See attachment 1 for toend 1948-1591).

The radio industry remins extremely fragmected.

When evaluating proposed mergers, the Deparrment of Justice considers an
inciistzy unconcentzated if the post-mercer level of concencrzrticn results in an
HerZindahl-Hirschman Index (FHI), a standard measuse of ind:st~y concencraticn,
belcw 1000. (An incdustry or market of 10 equally-sized £i=s would have an =2
of 1000.) Based cn reverme, the EHI for the racdio industsy, & a naticrwice
tasis, was 49 in 1990, having declined frem 77 in 1980.1

Tre tcp 10 radiogm:pgwusmmtedfcrabaxl&%ofim:st:yrevmin
1980 and again in 1990. (See attackment 2).

At the local level, smaller markets are characterized by fewer staticns — and
ts higher concentwaticn — than large markets. For example, the average tep

1 1t should b= noted that shen the Camissicn adopted its 7 AM starien, 7
B staticn ownership limits in 1953, che indivicual or entity could own 0.3% of
all A radio staticns and 1.2% of cha FM staticns. AL the tizs the current

ircreased with this rule change, tha sharm of tts industry that may be
Cc=trolled by any one entity has decrpased. If tha rules had been mainrained
at the same percentage level as lusy, it waild be possible for an entity to now
Own approximately 54 EM stations and 15 AM starions.

2 The axrent rules permit an indivicual or entity to own up to 12 AM and
12 B radio stations. If two of its starions are minarity contxolled, however,
an individial or entity may own up to 14 AM and 14 FM stations. A mmuber of
entities have reached the 12 AM-12 EM station limit. In addition, ane minority-
;Ttisggumlommmmstazicmandanctnexminorityﬁmhaslzmmu



25 rarket has 13 televisien staricns and S0 radic scariens. It is necessary to
react the 176th market, on average, to crop belcw 14 radio staticns. Markecs
rarked 176-200 have an average 3 televisicn stzriens and 9 ==dio staticons,

(See attaciment 3 for average mxber of staticms Ly market size and attaciment
4 for selectad markets).

IV. Radio Stations Are Gerwvaile Vers Sm]1]l Dainecoeg

Ap;zcxiracelyso%cfallradiostatimshavemcrﬁae:mntima@lcye&s;
S0% bave 30 or fewer. (See attachrenr ). _

. An NAB survey i::d.ime;sthat 75% of all radio cperaticns have arm:al revenves
of less than $1 millicn. The Small Business Administration defires a radig
operaticn with revemes belcw $3.5 millien as a small business, . -

V. Osage of Radig

mﬁmmmt@mw:mhmy
relied an as a source of cews. :

Time spent listening to radio decreased throuchout the decade, frxm 3 hours: 24
mimtes daily in 1980 to 3 hours: 0 mimres tocay. 3 Average housenold usage of
TV, in contrast, increased from 6 hours: 44 mirm—es to 7 bours: 2 mirm:tes
Qung the same pericd. In 1959, 34% of Americans epaxted that radio was cre
of their primary sources of news; in 1680 this figure was 18%; tocday it stands
at 14%.

VI. Shist Svom M Listening

The A audience share split, which began the 1980s at 43-57, moved to 23-77
by 138¢0. '

VII. Groweh of Cthex Madip

- 'Altarazivemdiaaﬁs:sg:ave:plzxivelyinthewms,in:maaingthe
wmmﬂmmmmmmm@dwm
licersees

Demﬂm:ofbmwwmwlemm&mmwmasm
&amﬂmrofmm,mmmmmaﬁimmmm
available only through cable servica, Cable penetraricn (L,e,, the mrrer of
ha:essubsc:-;bingtoczblena.pe:mmofauwmy was 25% in 1980, 41%
in 1984, ard is currently 64%. "The muer of naticnal basic cable - i
hetworks grew from 34 in 1982 to 80 in 1991. For tha 1984-1985 televisicn

Seascn, basic cable programming, incliding superstaticns, attained a 14% share

3 Mnﬁofthistra'uisdaeto'tmfac:tha:the'msmlismﬁzg
9T, which historically has the lowest radio listenership, is now a larcer
Percentage of the U.S. populaticn.




of the tctal andience. During the 1089-1990 seascn, that audience share r—sa .
to 24%. .

Naticral and local spot advertising en cable increased £=mm arpreximataly S8
miilicn in 1980 to $396 millicn in 1950. Local cable agvertising ratas are
often carpetitive with rates charged by radio staticns, irtrocucing a rew
element of carpetiticn not previcusly a facmsr for radio. :

Pcpular music, a mainstay of radio programming, is now availsble to S5.1
millicn households from MIV and to 41.8 millicn households f-om VH-1.

In 1984, there were 6 cable radio netwarks dist—ituting 24-hcur-a-day
progT=ming services to cable systems. Since that time, 9 addizicral services
have bequn cperaticn. These services generally offer music formats thar cablas
cperators include as part of their kasic cable service. The newest cable r=cig
services are three digital networks. while they evertually will have the
capability to offer as many as 250 chamnels, each network cuzTently offers
abcut 30 channels of O quality music and simmilcasts the aidsio porticn of pay
cable networks, such as HEO and Showtize, as a premitm cahle service. At this
time, the largest of these digital radio nerworiks reaches areroximately 1
millicn cable hares. )

V&xs becare an important part cf the hame entercairment markec during the
1980s. 2 preporticn of housenholds with WCRs increased f£rom 14% in 1984 to
77% in 1991. Gross experditures cn the sale and rencal of viceocassertes went
from $1.4 billicn in 1984 to $9.6 billien in 1989.

VIII. Procrem offerings

Radhstzimfmmmﬁg:lys_:edaljmmmmmmly;
radio petworks bave multiplied and grown rooustly; music is the predominanc
radio cctent.

Increzsed corretiticon has forced staticns to taileor their Programing to more
secerted audiences and demogrzphics., In the mid-1970s, Ratz Radio Grewp, a
leading Incistry rep fim, placed stations into 8 major format classificaricnms.
Tocay Xatz tracks 35 major forzars — incliding 8 that have emerged in the lasc
two years — and arproximately two dozen cther minor forwats.

A few illustraticns suggest tha extent to which niche programming has
develcted. Within the Spanish format, for example, there is ncw Rancherp
(Mexican Countxy), Nortena (Northern Mexican Country), Contemporary Spanish,
and Tropical (Salsa). There are also Spanish language News/Talk, Sports, anc
All-News staticns. Within "Album—orienred rock (ACR) /Rock, ™ there is ACR,
Classic Rock, Eclectic Rock, Modarn Rock/New Wave, Rock Centemporary Hit Radig
(GR)/Rock 40, and Z-Rock (Beavy Meral).

Radio retworks (l.e., organizariens providing programming cn a simultaneous
basis to two or more starions) have also grown substanrially since 1980.
Network reverues have risen 11% anmually, from 5156 millicn in 1980 to $432
millicn in 1990. Networks have also developed increasingly specialized
formats as they have grown. In 1984, 9 naticnal campanies offered 1S program

3




services; tocday 33 naticral capanies offer 63 diffarans sarvices. There are
also 105 regicral networxs in operzt-cn tocay. 91% orf staticns today use
Netw-orX SrograEnming to sam dagTee.

As for tyrical radio content, a 1987 MAB Radio Programming stucy fournd thas
86% of the average ™ hour and 70% of the average AM hour (excluding
cxrmercials) was music.

Radio smdmﬁﬁ&wmvanzsgrew&manm:ed%.l billicn in 1280 o
$7 billicn in 1990, inc.zr:mtdollaxs,mclessthan%ammallyinm.u
terx=s. Between 1980 and 1985, radio revemies grew 11% amrmally — more than
twice as fast, in real terms, as the Gross Naticnal Prochicz (GNP). Between
1985 and 1950, however, radio’s rare of growth drorred almost in half to €%,
Slcwer than the eccnamy as a whole.?  (See attact—ernr §)

Despite reverme grcwth thar Slightly outperformed the eccramy over the cecaca,
the ircrease in the mxber of stariens during the same period means thae
reverue per staticn grew an a corpound anrmal basis ar arorexirately 3% yearly,
in real terms, frcm 1980 to 1985, and remmined virttally unchanced cn a
carand anmual basis between 1985 and 1990.

Reverce per stacicn and income per staricn in real ter—s fluctuated over the
last three decades. These trerds (and these for statien profitapility belcw)
reflect, to sare extent, chances in tha general businesg cycle ard eleczicn
years, including especially tha Cient recessicn which kecan in Suly 19¢9.
(See attactment 7) Both values, however, peaked in 1988 before declining in
1983 and 1990.

In the first three quarters of 1991, reported radio industry reverues drocored
by 3%.

From 1980 to 1990, radio’s share of tha toctal amoune of advertising revenve
remained relatively censtant, Tepresenting 6.9% and 6.8% of all such revertes

in those years, respectively. (See attacrment 8)

Local advertising’s share of toral mass media (mdj.o, televisicn and cable
televisicn) advertiaing revenas increased from 38% in 1980 to 40% in 15%0.
Over this pericd, local radio adverrising’s share cdaclined slicghtly froem 18.1%

tregrcwnnwmmocmrredwertheemizeperiodaruismtmmi@lymat
actual revenues inc:easedbythisammmeve:yyear.

4 ) i 4




to 17.8%; local televisicn advertising increased f-—m 19.6% to 21.2%; and =te
cable share grew fTmm 0.1% to 1.1%. (See ar-aci—ert 9)

Dyramic changes in the nature of the retail business also appear o negatively
irract radio revernues. Wal-Mare, for exarple, is a larce and growing discounz
retailer wno buys almest no advertising cn radio. Once it enters a market,
Wal-Mare typically displaces a matber of smller rerailers who did acdvertise ¢n
radio because of its relatively low cosr.

X. Profitability

merezsavastdzspantybeuiemlazgeansmllstam.mpmﬁtamhty Larce.
the incustry’s cperaticns — lost mney, on average, in 1950. Fhile aogreczra
indsuypmﬁthasg:mmlysincalsao,tba:ehasbeazam
ercsim since the election year peak in 1988. :

Bxisuyrevamearﬁpmﬁtammndnlminglym&atedin&emllmxbe:
of larce r=dig staticns, while most small staricns struggle to remain solvent.
e top 30 revenue-prodcing radio staticns, for example, accoured for cver
11% of tctal radio reverme in 1990, drd an estimared S0% of tctal incestry
prefic.

Staticns with over $16 millicn in revemse had an average cperating margin of
35% in 19S0; staticns with between $5 and $6 millicn in revere had margins cf
26%. (See attactment 10A) Yet radio staticn coeraricns with less than $1 ‘
millicn in revenue (representing 75% of all cperariens), cn averace, lost men2y
in 19%0. This stark difference between larce and small staticn performance has
perennially characterized the industry, and is cinsistent with the high-fixed
CSst nature of the business. (See attachmenrs 10B and 10C)

In acditica, while overall industry cperating profit (earnings before taxes and
interest) has grown at 2 3% compoundad anmually in real terms from 1980 to 1950

(see attachment 7), ercsims gave occcurred since the peak in 1988,
imr~a 1GAR 3 - 4 - 3 hav
ploTeted v 30%; the ayeraca mw Station dogline bag Faen 36%. The recent dr—

Averace cperating margins for FM staricns, for example, drooped fram 12.4% in
1987 £o 8,2% ip 190Q; full-time AM staticns fell from 10.1% to 8.1%, and
caytize AMs drcrped £2om 9.5% to virtual hreakeven. Morm than half of a))

q L]

“"M‘NQ s:?iﬂns 193 reney. 1n I m

As a result of these profit pressures, 287 radin_stariens are currently “dark",
with 153 (53%) of them going dark in fisr the last 12 maiths. It hag been
reported that radio statien trading acrivity has £H1156 OfFf in the past year
ard averace staticn prices have fallen. For example, an average EM sold for
$1.6 million in 1991 compared to $2 million in 1990.




XI. Eccoanies from mljmim
ﬁemﬁmﬁeOfme@mis&mmoﬁdaﬁm@earsigniﬁicam.

NAB cata permit a possible estimate.of the magnitude of savings if
conisolidaticn in the inc:stry were to take place. In 1990, the incdust—y spens
an estirated $1.7 biilien an general and administrative expenses. If 10% oF
these costs were elimirated via censolidatien, the $170 millicn in savi-cs
would raise incustry profit by 30%. If local staricns decided o imvest Rals
the savings in programming, this would immediately boost per statien
progranming investrent — which has grown at cnly 1% yearly in real terss
since 1987 — by S%. The remining savings would still raise incustry
profitability by 15%.

erpo&me.rshipixpmvestbeq:autyafmdiose:vica._

Efficiency available throcuch growp ownership of broadeast staricns can slay a

significant part in irproving the quality of radio service to the public.

Informaticn previded in the record of this proceeding indicates that
ccnsolicated radio cperaticns will permit inc-eased expenditures cn
informaticnal programming, my allow same previcusly margzmal stacicns to
remain cn the air, and may provide for activaricn of umised channels or tha
imorovement of the facilities of existing staricns. Growp W, which cperzces
all-news staticns in New York and Los Angeles, suggests that if the rules
perzitted it to own additicnal staticns in these markers, it cculd creata
Hispanic all-news staticns to serve their substanrtial Hispanic pooulatiens.
CS states that its staticns, whether pews or —usic forats, prcvide
sicnificant local news ard other informaricnal Erograming and attributes itg
ability to do so to rescurces availahle to it as a group cuner. In particular,
S notes that the 5 FM staticns it has acquired dmEng the last decade have
all suestancially iraeasedtbe._i:newsa:nmfoz:atimlpmqmmihqmr
CS’s cwnership. :

Evicence fmdemt&mmmjkﬁim&‘mw
staticns do substantially mora news ard public affairs programing.
Sicnificantly, indivicual statiens maintain editorsal autcnany even thouch they

Te rewspaper industry is characterized by mmercus large newspapers (g, The
Wall Street Journal, New York Times, Washingten Pest) that provide hich
quality news service. This larcs size ig generally necessary tO Surpors the
re_scu.rmst:hat:pmvidemislevelofqua.uty. The newspaper industry is noe

S mam data submitted in 1987 indicate that savings in G&A expenses from
co-owned, co-located AM/TV and FM/TV stations ranged fram 30% to SO0%.  Savings
bf.:,:f multiple ownership of geographically distinct staticns would, presumably,

e
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Attachment 2

AMRICA'S TCP RADIO GROCP® CWRERS EY SEVENGE

1930 (millicn)

Bacn, [ aoibre] SLaticos - 1989 Povemiae § ~F 7222l Savarm.ax
1 Cap Cities/AEC 18 $232.2 2.6
2 (&2 18 216.3 2.5
3 West:inghcuse 17 200.0 2.3
4 Infinity 14 131.5 1.5
S Cox 12 103.9 1.2
6 Emmnis 10 101.9 1.2
7 Banmneville 10 96.2 1.1
8 Gannett 12 91.2 1.0
9 Viacom 10 90.0 1.0

10 Great American 17 87.2 1.0

11 Jacor 12 75.8 0.9

12 Nable 14 73.7 0.8

13 Malrite 10 73.5 0.3

14 Susquehana 15 70.3 0.8

15 Greater Media 12 67.4 0.8

16 EZ 12 62.9 0.7

17 Shamrock (Disrey) 12 58.8 0.7

18 Booth/Genesis 14 g€5.9 0.5

19 Tribune 3 £0.0 0.5

Naticrniwicdea 13 £Q.0 0.8
Beasley 14 £0.0 0.5

22 Cook Inlet 7 47.5 0.3

23 Sumit 9 46.56 0.5

24 NewCity 11 46.4 0.5

25 Evercreen 6 45.5 0.5

26 Pyramid 9 41.2 0.5

27 Chase S 40.3 0.5

28 Clear Channrel 1S 39.0 0.4

29 Sconnix 7 38.6 0.4

30 Edens 7 37.2 0.4

e 27.5%

Source: Quncan’s Padio Marker Quidas 1991

* Total 1990 advertising revenue for =adio $8,765,000,000 (T Factheok p. 336)

1990 HHI for radio ownership = 49 (cown £xem 77 based cn 1980 data)




Attachyent 3
AVERAGE NOMEER (F QOQMERCTAL BERCADCAST CUTLETS

IN DIETERENT MAXR MARRET CATECRIES
’ Teral

Maz¥ers TV Staticns AM Staricns  PM Stations Racio */
1-25 13 . 28 , 22 50
26-30 9 19 1 33
51-75 8 ‘ 14 13 27
76-100 7 12 11 23
101-125 6 8 9 17
125-150 6 8 10 18
151-175 4 6 8 14
176-200 3 4 s v g
201-209 | 2 o 3 . 4 vl

Scurces: Data capiled £rom 1991 W}s . 3470476, arnd
mlt_mx 1QQ9 5!2'? Maricor Sallﬁ

x/ Memmemm@mlymalstaL@stecmmnmaﬁ.acs
reporting citeria to be listed within tha Metrp area. Therefore,
reroamercial staticns as well as staticns thar have a nanreportable audience
share within the Metro area are not inclixed. Also exclixdad are staticns

. locared cutside desicnated Metro areas. Thus, these mmcers represent an
dercount of the acttal mumber of radio staticns.



Attschment 4
NEER (F RADIO STATIOS IN SEI=rT<D MARRETS, 1939-199Q0.

Madet 12829 1979 1969 1959 1949 1939
Pittshurth 47 35 31 2 18 6
Cinginnact 25 25 21 13 8 S
Bi—ingham 31 20 17 13 10 3
Las Vegas 26 13 1 6 3 0
Austin 23 13 11 7 4 2
Sarascta 13 10 9 4 3 1
Lircoln 12 11 8 4 3 1
Cartten 11 9 9 6 4 1
Eau Claire 11 8 7 S 4 1
Erie 13 8 6 S 4 1
Tyler 11 7 6 4 2 1
Wichita Falls 8 6 S 3 3 1
Scurre: Trmmasw— D v cad ™1l am 4. vorwel aed AL Do 2, < of Docker vo.

79-219, Oczcker 5, 1979, Table 2 and 1293 2xsadoacrine Vear—ook, p. B-470-75.

- 10




Attach=ent §

Cumulative Distribution-Radio Stations
By Full Time m_z_u_o<mmm h

|

100%-
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70%- k_..\,__%.”_
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40%-
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¥386.5

®=91.2

| § 7 ¥ . L ' L) 1 L J LRI BN A | |
V' 3 5 7 9 11 13" 15" 7 19
2 4 68 10 12 14 16 18 20
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Source: 1991 NAB/BCFM Radlo Financial Survey
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- Attachmenr §

CPORXD ANNCAL RATES (F GROWTH: RADIO STATICN REVENE VS. P 1980-1990
- (Naminal and Real Percent)

1880-90 1980-85 1985-30
Nom, _Real Nam,  Raal Neyn. 2223l
Radio
Reverme 8.5 3.6 11.0 5.8 6.1 2.0
Overall
Radio 3
Reverme 6.6 1.7 3.0 3.3 4.2 0.2
Per Statien
G2 7.1 2.3 8.0 2.4 6.4 2.3

Scurce: MCann-Sricksen, Ine.; U.S. Bureazu of Soonamic Ar.alysxs. U.S. 2ureay.
of lLabcr Statistics



Attachren 7
RADIO FINANCIAL CATA — 1960-1990

No. of Rev/Sta. Incare Ince rer
(millions of dollars) Cam’l Rev/Sta. in per Sta. Sta. in
Jeax Bavenus */ Incgmes*/ Sta, 1000y 1289 s (Q00) - 1982 §

1960 597.7 45.9 4,134 145 629 11 49
1965 792.5 77.8 S,496 144 601 14 S3
1966 872.1 97.3 5,748 182 607 17 €38
1967 807.3 80.8 S, 950 1=2 Sgé 14 5S4
1968 1,023.0 113.4 6,180 - 166 613 18 65
13569 1,085.8 100.9 6,503 167 586 16 57
1570 1,136.9 92.3 6,519 174 581 14 47
1971 1,258.0 102.8 6,659 189 603 15 48
1972 1,407.0 134.3 6,875 205 640 20 63
1973 1,801.9 148.6 7,027 214 629 21 62
1974 1,603.1 131.1 7,068 227 597 19 0
1975 1,725.0 138.2 7,230 233 s82 19 46
1976 2,019.4 228.0 7,370 274 623 31 70
1977 2,274.5 301.3 7,514 303 658 40 87
1978 2,635.3 378.3 7,633 344 689 . - 49 °8
1379 2,873.6 321.4 7,714 373 665 - 42 75
1380 3,206.0 280.2 7,871 407 647 36 57
1987 S, 774.0 632.0 8,943 646 742 71 82
1988 6,267.0 867.0 9,050 €52 . 787 96 108
1289 6,670.0 869.0 9,223 723 - 761 94 9s
1390 7,007.0 S60.0 9,435 743 743 S8 S8

Scurce: 1960-1980 data are frcm FCC Anmual Firancial Reperes and are based cn
the wiverse of staticns; 1987-1990 dara are interpolaticns of McCann-Sxicksen
data and the NAB/BC)M Radio Financial Reports for those years. The NAB daca
are based cn a weighted sample of radig staticas. '

x/ &'cssame:tisirx;mplmallc:b.e:madcastml&es
cmissicns.  1960-1980 data includeg nerwark revernse; 1987-19%0 coes not
inclixde network reveme. .

2/ Before fedsral incame tax. Prior to 1973, income datd do not incluca
interest. Begimming with 1973, income dara irclide inrerest.
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Attrachment 8

ANDRL WIRE F ADVERTISDG IN TEZ, NITSD STATES
(in milliong of dallars)

Medivz 1200 1384 1989  1e8¢ 1987 1289 1989 1999
Radic 3,702 5,817 6,490 6,949 7,206 7,798 8,323 8,72%
(¥ of toral) (6.9)  (6.6) (6.8) (6.8) (6.8) (6.8) (6.7)  (6.3)
Televisicn 11,416 19,310 20,298 22,025 22,941 24,490 25,367 26,615
(¥ of total) (21.3) (22.0) (21.4) (21.6) (20.9) (20.7) (20.5) (20.7)
Cable TV s3 538 724 855 963 1,196 1,527 1,789
(¥ of total) (0.1) (0.6) (0.8) (0.8) (0.9) (1.0) (1.2)  (1.4)
Newspapers 14,794 23,522 25,170 26,990 29,412 31,197 32,268 32,281
Maqazines 3,149 4,932 5,15 5,317 5,607 6,02 6,716 6,803
Far Pub. 130 181 186 192 196 196 212 218
Direct Mail 7,596 13,800 15,500 17,145 19,111 21,215 21,945 23,370
Bus. Pub. 1,674 2,270 2,375 2,382 2,458 2,610 2,763 2,87%
Cutdoor 578 872 945 985 -1,025° 1,064 1,111 1,084
Yellcw Pages 2,300 4,900 5,800 6,500 7,300 7,781 8,330 8,925
Misc. 7,558 1678 12,107 12,799 13,431 14,531 15,271 15,685
Tctal 53,550 87,820 94,750 102,140 109,630 118,050 123,930 128,640

Scurce: Rabert J. Cecen, McCamn-Sricksen Inc.
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ANGAL VWIDE F 10T RADIO,
COPARED TO TOTAL

ILocal Radio
voar Rac

(Smil.) (%)
1980 2,740 18.1
1981 3,121  18.3
1982 3,492 18.1
1983 3,876 17.6
1384 4,300 16.8
1985 4,790 17.4
1886 5,178 17.4
1987 5,463 17.6
1988 5,955 17.8
1289 6,300 17.9
1950 6,609 17.8

Attachmont 9
TV AND QRELE TV ADVERTISDG

Local v
Sailo (4
2,967 19.¢
3,368 19.7
3,765 19.5
4,345 19.8
5,084 19.8
S, 714 20.8
6,514 21.8
6,833 22.0
7,270 21.7
7,612 21.6
7,856 21.2

ADVERTISING ON TEESE MEDIA

Local Cable Total Ic;al " Total

o -
-

($mil.)

8
17
kv
S0
80

120
179
203
254
330
396

Saxzce: Rabert J. Ccen, MCamn-Sricksen Inc.

(%)

0.1
0.1
0.2
0.2

0.3

0.s

0.6

0.7
0.8
0.9
1.1

(Smil.)

5,718
6,506
7,289
8,271
9,464
10,634
11,371
12,499
13,479
14,242
14,861

.
-

(%)

37.7
38.1
37.8
37.6
36.9
38.7
38.8
40.2
40.3
40.4
40.0

(Smiz.)
15,171
17,0786
139,206
21,563
25,8685
27,512
28,8320
31,110
33,484
35,214
37,131




At:ainmtlm

1990 CPERATDG MARGIN — Amz.s:a::zzes‘syizax:s BY VWL
(Percert: of Sales) '

13-16.ccccccecncccaccane cescececaea28.5
10—13..............................32 2
8=10.ceceeccaccccncccaces csecccsaes 23.6
78 teeeeccccccccccnas AP b
6=7ceecccecccccccceccccccsacnsancsesldel
L~ - -
55.5.ceccececcacannann .1 78 §
4.50.cicerccncenncannn cecceccsce ..8.8
4—4.5. . ccececcacscacaas cesecccesesl0.4
3.5 cieieieeccesccanen S s
3-3. 5. ceceececcccccccces cececccesal

=3 ceeceeecccanacnan ceccscsccess8.4
2-2.5cccieinnnnn cescvascee ceeceeee=l.3

S-2..... cecsecscccsne ceccceccceceded
B ..=10.9
900,000-1 millicn....ccc.. cecesese~10.9
800-300,000....ccccccacce ceceseese=8.7
700-800,000...cccecvcccans esecesee~l.5 -~
600-700,000....cc0ccceen cecscseses=ll.S
$00-600,000....cccvvene “sesnccacs =2
400-200,000....cc00cee B
300-400,000...... cecace cecsccccass=b.
200-300,000..cccveaees ctecseccecccs=d.
100-200,000......ccc.. cececcencces=d.7
Less than 100,000....ccceceveccca=8.5

Ncte: “Cperating margin® equals earmings befcre interest and taxes, expressed
as a percent of sales.,

3
.8
b
6

Source: NAB Radio Financial Recort, 1991. These financial dara are based cn a
sample of radio staticns. :




Attacirenr 108

ISBBMEM—AILMQBAVMBYM
(Percent. of Sales) :

SEanion Severca (S) s o (%

Over 1S millicn............ ceeseeealb.7
12-15 . it ereiinncnnnnan ceccccccane ..35.0
o .S teetcccanne 29.7
T=9 teeeeeiennnccocncennan . I -1
S T teeeccececoconancas tececncneses2d.3
e T R £ - B |
23 ieeecenececncccnnan R - 1N -
1o i tiieeeeeieeencnnannas PR S
750,000 - 1 million...c.eeeeue......2.8
S00-750,000...cccccececcenncnnen..=0.4
250-500,000. . cce0ece... ctececccces -2.4
Less than 250,000...... ceccesscese=0.2

Note: "Cperating margin" equals earnings before interest ard taxes, excressed
as a percvent of sales.

Scurce: NAB Radio Financial Report, 1991. These firarcial data are based en a
sarple of radio staticns. .
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Artachment 10C

1sasmm;m—mmmsamsymz
(Percent of Sales)

Stacion severme ( 5) e —— (%

Over 1d millicon...ooivnnennannnn. ..34.2
1014 i necncnccnnannns cesrenaccas 26.4
5‘10.....'...0 ........ ........000008.7

3-3000000.00 ooooooooooo 000000000-001607
2‘3.‘...... ............ ..00000000007.8
1.2.000000000 ........ ..0.....0.0:..4.2

750,000 - 1 millien...... cescscces=0.7
$00-750,000.......... cecscsccsccce=b.6
250-500,000........... ccceccccccsa=b.2
Less than 250,000..... ceseccccas ee=21.7

Ncta: “"Cperating margin® equa.].seamin;sbe.fcz- interest and taxes, exgressad as a
percent of sales.

Scurce: NAB Radio Firancial ‘?eoort, 1991 These financial data are based en a
sample of racio staticns. - )

~




